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THE FOREFRONT OF ENTREPRENEU

Our bold approach, our flexibility and
our tailored, innovative solutions set us
apart from the competition and makes

ustherightpartnertodeliver onc | i en
objective s.
WHO AREWE? WHAT DOWE DO? )

[ | Above being a digital media platform,

startupAFRICAs a pioneeringdigital magazine that startup provides a platform that celebrates Sta_rtl_Jp AFR'_CA al§o Spe_CIahzeS n
showcases and celebrates the efforts of innovation in the African continent with a focus on providing solutions  in Radio Ads, PR,
_entrepreneurs who continue to dedicating their developing resources for staips and Strategic Marketing , Influencer Talent
time towards developing starups and progressive entrepreneurs. Our digital publication was Management , Branding , Content and

businesses that contribute to the growth and established to work alongside ambitious millennia Idea Management Solutions .

success of the African economy. In-addition, We are African entrepreneurs to accelerate their ideas an

proud noise makers ofinnovative oF diSTUPLVE |  help realise their potential while giving them a voic
solutions on the African continent. to broadcast their success.
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THE FOREFRONT OF ENTREPRENEU

Why Radio?

Radio has a on other media.

Radio Is theanost intimate form ofadvertising

A Listeners develop an intimate relationship

with their
A Listeners develop an intimate relationship Reach Impact Frequency
with their
A Listeners develop an intimate relationship V
with their
startup plays nice with other mediums and has a good relationship with some of South
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THE FOREFRONT OF ENTREPRENEU

They take action Dlgltal

startup AFRICA attract s a unique
digita | grou p, professiona | and
progressiv e audience . They

are curiou s about their country,
they travel, they understand

and embrac e our ever-changing

O LT societ y.

: They are 75% mobile , and digitally ‘ I I b t
au d I en Ce native . They want to be challenged O a Or a e
and thin k differently. They are
motivated , they take action . They

come to us becaus e this is what
startup AFRICA gives them.

They are influential , they engage
with brands , they liste n to our

podcasts , they read our write -ups
they watch our videos. They also
spend mone y, and that makes them

valuabl e to our advertisers. S ; h a e




